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CLIENT MANAGEMENT AND BILLING PRACTICES IN PR
- AN EXPLORATORY SURVEY

ly 41% of PR agencies always provi
service level agreements for clients.
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nly 2% of PR agencies calculate
e their fees wholly on results

5th (21%) of agencies always give Clie
estimate of the return on their investme

half (838%) of PR agencies think there is a need for ir
Ince about communicating fee structures and agency
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